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multisectoral and multidimensional
14 million visitors per year

CU|tU raI and more than 700 museums, archeological areas,
. archives and libraries, theaters and cinemas
cooperation

25.000 operators in the cultural/touristic
field




CoopCulture

250
1.200
12 million

50 million




MULTI
SECTORALITY

data analysis and
business
intelligence

e-commerce
and ticketing

libraries

contact centre, y
information and ¢ ) I events
booking N 4
o s 2
£ marketing
educational and
ArtPlanner mediation projects integrated tourism

& culture app

¢

collaborative event
management




OUR STAKEHOLDERS

OUR NUMBERS

Web contacts,
Users

44.000
views

180.000

on average,
per week

Call center

3.640

Incoming calls,

on average,
per week

Audio guldes

14.400
on average,
per week

> <

Library loans
1.500.000

> <

Educational tours
9.380
on average,
per week

1.756

questionnalres

>

Tickets sold
240.000

on average,
per week




OUR MISSION e - N

Economic

Social

cooperative
values




The 4 Pillars of

Cultural




COOPERATION
AND BALANCES

‘ Non Profit Associations |

Social Cultural
Sustainability | Sustainability

Network of
Cooperative
Companies

Kuedwo 211qnd

Economic Operative
Sustainability | Sustainability

‘ Private Company ’




CIRCULAR
ECONOMY

ECONOMICAL GROWTH

and INCOME

REDISTRIBUTION:

« taxes, employees,
suppliers, research

« territorial productive

chains

Expense for taxes paid in Italy

656.010 €

7,
Wy

PRODUCTION VALUE

EMPLOYEES

COMMUNICATION
AND PROMOTION

TECHNOLOGY

value Is distributed
and shared with
employees and the
supply chaln

||'H;‘2; -----

1.030.705,06 €
(non-deductible VAT)

> +1.3%

| — > 3%
[ — s +8,9%
_— 8%

The value produced has been distributed as follows:

e siesnans 15 % ........................
to suppliers

to employees

* of which 18% for
qualified supplies in the
cultural and innovation
production chain



business competition
technological innovation
social innovation
22 4 new skills territorial networks
1 bl I new professional roles capacity building

CUL

cooperative partners
7-000 inside rete culture
training hours platform
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UNA CITTATRA DOMINIO
E INTEGRAZIONE




NEW ECONOMY OF CULTURE

CIRCULAR

|

IT GENERATES
VALUE

|

h

AND TRANSMITS VALUE
TOWARDS TERRITORIES

INCLUSIVE and EQUAL

IT DEVELOPS QUALITY
EMPLOYMENT

\ J

h

4 )

IT INCREASES COHESION,
INCLUSION AND
WELFARE

KNOWLEDGE BASED

-

.

IT INCREASES AND
INVOLVES AUDIENCES

J

\ 4

IT STIMULATES
CREATIVITY

WITHIN CCI

J
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Our BEST PRACTICE



38.000 90.000
 New spaces opened

150 " ° New life and more
€ value
(O ° Rediscovery of ancient
7

17.000 700



